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SIMPLE Is the way to go AGILE ideas for changing times

ORIGINAL as there i1s no box anymore
ROBUST concepts to change the times



WHY CHOOSE US. IN 5 SECONDS OR LESS. >

We offer a un;j

que blend of creatjve firepower & technology

For the value we provide, we'’re o reasonable
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FLY HIGH WITH AN INSPIRED AND INSPIRING IDENTITY

Brand Positioning | Brand Identity Design | Brand Strategy | Lookbooks & Brand Guidelines



BRANDING

Branding is our superpower. We believe in taking brands to new
heights, helping them spread their wings and soar like never before.

From restaurants to consumer products, services to events, our
branding solutions have helped a wide spectrum of clients establish
unique positions in crowded marketspaces.

We're masters of both the traditional and digital realms, armed with
knowledge that spans across various channels. And we don't just
stop at what's already been done. We're pioneers of innovation,
constantly pushing the boundaries to suggest the most effective,
head-turning ways of establishing your identity.




Limited time offer Starting from ¥3999* with
Stay until September 30, 2023 complimentary breakfast

= DAYS OF JOY

Escape, explore & experience COUNTDOWN Discover a world of flaveurs
for ITC Hotels

10% additional savings 10% additional savings
for Club ITC members for Club ITC members

A special bmnding was developed to help ['TC
Hocels establish and promote a sale of their
rooms in a periodic online promotion.

We came up with a simple, powerful name
- ‘Days of Joy’ - which explained the entire

n

30+ @i 0 DAYS Your journey starts here
Offer extended up to: RSN, Mgy ]@Y Offer extended up to: June 7, 2023

proposition in a clear, memorable way.

The mnemonic and name lent itself to the
experiential imagery used for the campaign
and made an instant impact with customers.

”__ SOLIT

Create timeless niei oy Great savings await

10% additional savings % additional savings
for Club ITC members I fc:r Club ITC members
|

I."'"'_-"""E

1; L.U BEII T*l:,:

ITC HOTELS iyl fi.‘.,

A gL L P'.‘| I--‘F‘... I“- I :.:':'L
BTG EOTELE

1
=

rORM  FGRTUNE &9

WAL T DA HOTEL = o Mt 00 el o

- STEnmsane conditions apply,
il h

*Terms and condilions apply.




m— SCE JOINT BRANDING
for Infosys

SOUTHERN CALIFORNIA

EDISON

An EINSON INTERNATIONAL S Company

A branding was developed for Infosys for
their partnership with Southern California
Edison, one of their major clients.

This branding was used across client INFINITE ENERGY. INFINITE POSSIBILITIES.

communication, presentations and the
interior branding of the dedicated office space

of the team working on the account.

SOUTHERN CALIFORNIA

—EDION TIME>TO MOVE AREAD >
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| T'S OK CAMPAIGN - b
fOV Hllton HOtels ; "l . | To have a life outside work. |

At Hilton, we appreciate the
professional in you. But we
also care for your

personal interests,

hobbies and needs as well.

That's why we say, IT'S OK!
We created an iconic bmnding and campaign
for the Human Resources team of Hilton

Hotels.

The campaign brought to the fore the human
side of Hilron, telling employees that it’s ok to

: : : : g - = ; To put your loved ones first.
put family and well-being furst, during trying _ : o put your loved ones first. |

rimes e \ . At Hilton, we not only care
' If a family member - for the professional in you,
| . we also care for your
. ' is unwell family commitments and
A series of back-of-the-house posters detailed personal time.

the specifics of the scheme. That's why we say, IT'S OK!
If the domestic help #HamanSideOfHilten
did not show up

If you have child's
school event to
attend

If you are stuck in

A, ..-"‘ - : . [
traffic because of the e e N ot : To have other interests
weather . vy (@ W | outside your job. |
o | At Hilton, we not only care for
the professional in you,

we also care for your personal

If you were working late ambitions and hobbies.

the previous day or : -
E That's why we say, IT'S OK!
attending a hotel event

#HamanSide OfHilten

#TheHumanSide OfHilton
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= )5 YEARS OF GREAT
for GRT Hotels

RADISSON

CELEBRATING 25 YEARS IN HOSPITALITY g

25 YEARS. INFINITE MEMORIES.
19 Hotels | 17 Destinations | 1 GReaT Journey

25 years of bringing the best of South-Indian hospitality to the world. 25 years of living by the philosophy of
‘] Say Yes' to deliver the promise of more. 25 years of bringing you infinite special moments and memories!

The branding and entire promotion strategy

WITIH INFINITE MEMORIES

Enjoy an endless season of fabulous offers and fantastic experiences.

for GRT Hotels turning 25 was envisioned by
us to highlight the wonderful rapport they

Our heartfelt gratitude to you for all your love and support. We look forward to celebrating
this momentous occasion with you.

have built with their customers.

The name and mnemonic used their brand

colours to build an instant connect. B _ Qoo b 41, Gl o g Crms- D1, T, o
| : 0 3 "BI"-"EMDW W Euwmc?m:!m‘r:m|m"$|;mM|m
||' h @ Mamalmpaem | Madss | Posdicdersy | Saem | Thsees | Tewrsivel | Teviand
The campaign combined the history of the GRTHess
group with what they are aspiring to do in
the future.

A journey of a thousand miles

—I— i begins with a single step .

: o . N
Foray into Leisure T T 5
Chainman MrRajendrem was corskdering selling off the recently purchased Radisson 51 n
Thoeras hoant Hobel as be felt the hospdatity marce was not oonduoke: post 1he 50011 __'
Inszhdand. Instead, the year saw s take fwo monumental strdes forend 201 5 ‘-

Introduction of Zibe .

Chor Conatant s 30 epand and exncel S00R Siw s
intreduce @ e, dillerenlizsed oening in hesgrakty.

HOTELS & RESORTS
—THE PROMISE OF MORE —

G the acvize of Mr. Matacaajan and owr Asdior, Mr. Ganesh, we purckased the ITDC

YEARS OF
owned Baach property Temple By, making cur fony inds the leiswre ipace

GRThess

It was also during This time that ous Chaieman offered bir Natarasgan, wha wag
prvicusty with The Taj gedep o ik gvee tha Badma of GET Hotels £ Resos a3 itg CEQ

Zib was evisaged and presested A% & young, viteant
brand wiskch oftened encsting, vel relaed stays 1o it
guests.

25 YEARS.

YEAR 5 OF

GRTNaess

Ehd et wilh T ileEatisnal
Fetitahty chid - Rafsses, whenit
mipsired the cobomial $1yied Redisson S
Thesmias Misunt Hoted {new calied
Rafiszon Blu Hobel GRT, Chennai].

Taj. Sarvvana Ehavan, and Tubp wene

2ﬂﬂ 5 aand was launched in Hydera = | 1=
GRT Regency is Born e T 2022 IMFINITE EXPERIEMNCES.
L ST o et e g GReaT Journeys Ahead

8 IRCTC Fvpiting and offennd i havel,
* Wndun Pk, Midune (prevsus by speeatsd
* by Sarovie Grous) 1o ORT oo operate. This
*  sparied ofl the GRT Regency brand
*  (isitinlly called GRT Classic but changed i
GRT Regency within a wesi)

W Then ventuned imio Kanchipunsm in
2006 when M. T. Musugesan, e awner of
Ahe progerty spproached ws by opende §

On GReaT Trails

Mr. Gamesh, M Ashok Anaatram and Mr. Hatarasjan s
2 greal opporfunity when ey went 6o Yercaud and visited
e property Ty Rocca in earky 2008, They imemedately
digcussed the podential with Mr. Sekhae, the property

fe g p g auunnnni

2018
New Gems in the GRT Galaxy

The iooné: Radisson Bu Hoteld GRT, Crannai
enderwen magar rengvations and seopened
5 dooes to unparaleled heosry in December
L Thig pwvanky hobel offers a plethors of
curphed expermnces, nciuging Minighy of
Chgtngys - the fingd Aaglo-ingian rigtapeant in
The oty

Thipte s ngur Glang 1 wapand gur footptisg
in Bengilens, The Geand chain i ol £18 18

: it el hatels &
% 2001 The brand quickly achieved recogrition and - mmmv‘mﬁqzﬂ;:m
7 - grew acoes bew 2 cities mpanning South E H S NEBOIT 50 Thl pipelngs amis thy
Going International tedia. . . tranquil Palani Hitls
Thai Groug's Al A06p ol B AR 2':"]8 .

Thas growus COTlineS its wemendous pace of
SucCess under the able guidance of CEQ
Wilcrgm Cotah,

s we kok ot completng 25 years of
Eringing Sowtds Indian Bospeiality 1o the workd
n 2073, we realfirm our commmen be

A Gawner ba ncredse tha number of reoms and B up with providing the very best fo o quesis,
1998 m{l’:':f:‘“ mﬂzﬂmﬁ: + GRT Fotels. This gave bisth 4o owr famous GRea Trails Thae Silicon Valley of the East, Bengalens, got its taste of comemany and planel!
Grand Bﬁglnnlngs waithy et of the previous owners helped W Eeand drue Sowth indian hospiality with fhe opening of Radisson

M. G. Rajsndran. Chuirmans of GRT
Gironas deciding 1o build an ieone: hote,
& Slon’s theow iy from hsum
Fozad. Grand Chesni by GRT Hocels
(nialy caled GAT Grand Days)
apened its deors with 132 rooms and
S0on Became the 1k of th 1o with
15 swanky stmospher, phish romrs
and latestows food quadity. The capsuls
ehrewiers i the adrism were one of (he
Frstin The City and captused the
bmagination of one and HL

GRT Migtals chnch tha deal.

The journey of life is not about
the destination but about exploration.

Nitin Namdeo

Thay bsrintd 40 i g e Kedaikurl
IRdtpinar 5 AU SR SIRATGHE ISCAtnNE Betald
Saith incka

2009 to 2014

Ouir othats biwnads sl Nocrished wad we Tound exciting
e boeanting Tor the Regency such as Tuticann (0],
hedlore (201 1] and Tieuttand (2013). The Grard slao
wiparded ik & mapestic property in Kakdrada, which was
inially bl a5 & hospital

Bengaluey City Confos in 2000

Located in the wary heart of B cify, gvarloskang the igoens
Altpoo Lakn, tha hotel offers The Fiopst lpvels of kooary with
The signatre GRT warmth of gereice

Dottt 2022 hen s ancther glinering sddtion 1o the
GRT Histpl goory - the gosis beach rpsort Radissan Reson
Pasdicherey Ray.

Tty hasted i & enrigued amalgamasisn of Faanes-Tami
silore, with i3 archinectons, cutiing aned Senvics desiga ul
Aaking inspration frem The inisitisle swa of Pendishemy

Rat_‘i'i*."'-

25 years of bringing the best of South-indian hospitality to the warld,
25 wears of living by the philosopény of seing “es' 1o delver the promise of mone.
25 years of bringing you infinlke special moments and memories!

Thank you for your support aver the pears. Let’s celebrata this momentous occasion together!




= RESTAURANT BRANDING

for Hilton EGL
e KL IN X

® 1 &
A, L & re.cess tHe ATTER woRK BAR CODE

We christened and branded all the restaurants 7 :
) . What's Brewing

of Hilron EGL, Bangalore when we parmcred

with them for their launch.

Each outlet was given its own identity,
vision, look and fcel. Its entire service a’esign
was thought thmugh based on the brand
philosophy we envisioned.

Y.

&) A

MINISTRY OF FOOD THE SALT GRILL

the bureauw of global dining

. .
Hilton
BANGALORE
EMBASSY GOLFLINKS




LET OUR CREATIVITY AND INNOVATION ELEVATE YOUR BRAND

Print Campaigns | Internal Communications | POS Design | Event Space Design |
3D Modelling & Mockups | Office Interiors Branding | Technology Integration |
Gifting Concepts | Packaging Solutions



DESIGN

Welcome to our design wonderland, where creativity takes flight
and imagination knows no bounds. At Aspiration, we believe in the
power of the idea to elevate brands and take them to new heights.

Our design mavens are fueled by a passion for the new, the

novel, the next. We get excited about creating visual, digital and
physical experiences that strike a chord with the audience, creating
something they'll relish... and remember.

From a visiting card to a global campaign, every project we take on
Is just another opportunity to suprise, excite, delight.




——— | AMESON LAUNCH
for Pernod Ricard India

KEEP YOUR JAWS OFF MY JAMESON.

When we were asked to launch the iconic
brand Jameson in India, we tied in the two
elements they are known for globally —
their dcep association with movies and an

inimitable Irish mirth.

ONE DRINK TO THRILL THEM ALL...

WITH GREAT TASTE COMES GREAT POPULA

[ /&,@.F{- LI e
IRISH WHISKEY

H
AT, S s e TR s
I, DT RSN, B

JAMESON IS THE OFFER YOU CAN'T REFUSE.

IRIGH WHISKEY

JAMESOy

IRISH WHISKEY

SAMESOy. us}  sAMESoy,




= 5-YEAR AWARDS
for Diageo

Diageo Business Solutions India wanted to
create a branding which honoured employees
reaching a frve-year milestone with them.

We devised a logo and a customised gift,

based on the theme of the five elements of life.

Wellness products signifying Earth, Air,
Water, Fire and Ether came together in a
specially designed packaging which was eye-
catching, compact and yet strong enough to
ship to different cities.

3

MILESTOMNE MOMENTS FOR
DIAGED BUSINESS SERVICES INDIA
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EVERY DAY, EVERYWHERE




— KONE FLOOR BRANDING
for [nfosys

F e —

We branded the interiors of the entire Kone
floor at Infosys to tell a story of how they
partner with clients to effect a sea change
using digital transformation.

The branding concepts incorporated diverse
dynamic ideas, so information on walls could
be updated on a regular basis.




—— MILLETOLOGY
for IFCA

The Indian Federation of Culinary
Associations, working under the auspices

of the Government of India, set out to
commemorate the International Year of
Millets with an incredible collection of recipes

featuring these supergrains, by the most
celebrated Chefs across India.

We branded the book Milletology and

designed it to have a premium, yet user-

friendly look and feel.

INTERHATIDNAL YEAR OF

%‘) MILLETS

2023

milletology

a recipe collective by celebrated chefs

a production by Indian Federation of Culinary Associations

banana & foxtail millet pancakes
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— COME BACK HOME
for Intel Security

Reason #23
Do more than great.
Innovate!

Reason #5090
Meet the best. Of the West.

You're used to the best facilities,
infrastructure, work and life environment,

We planned and executed a campaign aimed

You've shown the world you are one in a million,

. T . Mow Is the time to prove you are one in a couple of , .
at expat Indians living in the U.S. who had Bl What if we could help you find all of these
nestled inside the old-world charm of
harme?

Let us put a teamn of innovators and cutting edge
research facilties at your disposal.

already made it big over there and were

Let us give you the best of both worlds... at
work and at home.

approaching a time of life where money was

Let us help you take that leap from great to

. . . l dry.
no longer a major factor when choosing a job. egenry
) ) Get in front. In your own backyard. Get in front. In your own backyard.
7716 Campalgn gav€ Eheﬂ’l Gln €ﬂ’lOthTlaZ A million reasons to come back home, A million reasons to come back home.

message, reminding them of a million reasons

For details contact: — i . For details contact: B .
grp_return.todndiag@intel.com ‘ ln tE| SECU r |t}" @I grp_returntoindia@intel.com { ln tEI SE’CU rlty @'I

to come back home.

Get in front.
In your own backyard.

A million reasons to come back home.

AS

Reason #23 Reason #59 Reason #112 Reason #246 Reason #418 T et 4 )
Do more Meet the Best. More bang. Your world. Dear. comin U l-} dC k
than great. Of the West. For your Your taste. And now
Innovate! buck. Near.

intel
Se C u r | ty |w ;‘:;j’rizi::.::.?l::i::@intel.cnm i n te | : SeC U r|ty w

Click image to launch video in browser



https://www.youtube.com/watch?v=AGVuhZ9BfNA

POWER YOUR OUTREACH WITH DYNAMIC, POTENT, IMMERSIVE MATERIAL

Photoshoots | Video Scripts & Editing | Pre & Post Production of Films |
Social Media Content | White Papers & Technical Articles | Scripts & Jingles |
Presentations | Translations



CONTENT

Welcome to the content section of Aspiration, where words become
the catalyst for extraordinary connections.

We are dedicated to bringing your brand’s story to life through
compelling content that captivates, engages and inspires.

With a team of talented writers and strategists, we are committed to
crafting narratives that leave a lasting impression. From attention-
grabbing copy to Immersive storytelling, we are here to help your
brand soar to new heights.




WINNING WITH TNA

for tna

We were asked to do something radically
diffferent for the new year greeting that tna
sends out across the world to its customers
and associates.

So, we wrote them an anthem ‘Winning with
tna’ based on the popular song ‘Hall of Fame’
by The Script, thanking customers for their
Support.

The lyrics were sung and set to a fun video

which got tremendous response from almost
everyone it was sent to.

“#» tnarethink the conventional

> e i
P - g
e _—
> 1
F £
I
L& |
|

-
- 1
e
o
\
II
A\ \
L
L N \
"\_. '|I
N %
., \
e

food processing &
packaging solutions



https://youtu.be/MS9rcdrxonk

—— THOUGHT LEADERSHIP
for [rifosys

LinkedIn is a great platform to create an
industry spokespersorz starus for a brarid,
without ma/eing it sound like a hard sell.

C-suite executives typically have an enviable
professional network of global industry
leadership, who may be existing or poterLtial
clients.

Irifosys recognized the potential of the
personal LinkedIn proﬁle of their Global
Head for Oracle Services; and we brought his
thoughts to life with a series of articles on the
future of teehriology, digital trends and more.

INfoSys

Navigate your next

Digital Transformation will
herald in ‘The Age of Hur

Gopikrishnan Konnanath 5

fa

a=

Human Empathy transcends
Digital Technology in ‘The Age
of Humanity’

Gopikrishnan Konnanath

President

2 articles ( / Following )
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@Dark

—— DARK FANTASY CREATIONS Fantasy
for ITC Hotels & ITC Foods

['TC Foods wanted to popularise its rccently
launched premium cookies - Dark Fantasy.
7716)/ decided to showcase a selection of
dessert recipes created by chefs of ITC Hotels
using the various ﬂavours available.

We o7ga71i5€d a photoshoot of the ﬁnished
recipes in classic COMPOSILIONS. This was then
compiled to form a Coffee Table, that’s now a
collector’s item.

Thee handlnut chieie o ke

Ina bovwd, cream the cheese and vegar well, gradually sdding the
s, Add the cream and wanills pode, Pour the micture in the
Far the vanills créme streusal rlanses or the habing divh

Drark Fan Loy 'Wardlla Co daves: 100 gra

Unsaled) buther %0 gm Spoce b the hazelnut paste snd waing 3 fork, masble ke &

rathered effect. Mike a8 150°C ke abae 2% minutod.
: Daik Fanliiy Choeo Fils 100 gra

: Fer the harelnut cheeis cake

: Crpam cheese 00
| Gt Linplr ,wg'm Pisce Dark Farkasy Choco Tl cookdes roughly beoken into
i i Lk P e, 32 the bl of glassid.
[ges 3
Dy e A1bsp Trareder the chocolite mousse into # plping bag and pipe small
S Wanils pod or eeence % e or % Bp pealks ever the Chase Fill
: Manelnut paste Atbp Pudar the stewved bexries I e phres and lop vith 2 dollog of
Toasled harcifats akew relimig cream,
Fesesl beriies e Sre chilled,

Basil sprigs a lew

Suce pans, bowls, spatuls, whisk, piping bag and glasses for

T T ettt joofptsss nfoer
fiefrs i it shasbefic i
fietoind g gty e lfermafor
vt vttt ey of i chr.

The vandlla créme streuse]
P heat the e bs 1E0C

Cruslle (e cockied 10 4 toaite povwder mid fil with
rchied ufdalted butter. Place @ isdnadual sree oven
prood glavoes or an ovens proofl glass dsh and babe at
160 for abowt 10 minutes.

7 A

ITC Limited

Talee: it ot ool hees owven ard cood.




mmmmm \URTURING COMMUNITY
for Assam Tea Company

ASSAM

{ COMPANY |
\ INDIA
LID,

We were asked to rebuild the credibility of the
tea estates of Assam Tea Company after BBC
aired a negative report on life conditions in

these areas. Founded 1839
We put together a road show with a video,
presentation and dossier showing actual
onsite photographs and giving verified data

on the true conditions of living and welfare at

NURTURING TEA
AND COMMUNITY

all estates of the company.

For dese #o tve rewirrser ie Asrane Cempany, bas wed fond frreserand fir buriees & faa bt foa Fver of @ dorpe secivew
af the ammndy, mmaiier ead eensawrg theee Tioo the sarly dons of our (wiention, eur drgpie oD roasety da
7 i - ) 3 Ll r L5 v

feer provdirsl By emende'y Bt v rwrt ey fewer. pread tea w Be prodiued swly §y 5 Sagdy comraeoy.

e T e Conrpany bar camsned fantier (howpe ir bad the sovirarwen for & oolifeater swd the feer 5 fear 3bs

lick 5 s o 2 b murisire el greas the piani A r the primary sawsce of FoeliPond for thauands adn Eve i the neighbosrhand we huve dakes
C K| mage tn dUnchn vVided In Drowser KEOR SHYToREs 30 rasvore Shat they gws their faowiilies five fo leaw soal safe Bovres, that sherr ibildees ore adiated awd shat

ey receive sate gf dhe art bealth core. e alve provide flewr et comtrer thad dewelzy erttsancd and gporty 2kallly & enanre

e wall-boiap of Beth Pogy mar oy

Foaouwnp woll that sor eeart 1n am oreay beser by foads awd imbalwizd by some of She meort srovossrally mwboverobad sillapes

i the cmmmitry, dhe Asramr Compagy bay relemtessly sérivedy raaeeizares wigh fre fedn of Kol preermrrends cud ey e

st ondiily, i Py eoofapecslly stolle prachiner fe presere 3 orepyriow avs' rhanpr eroring renal ormwarcer. We enswre
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https://www.youtube.com/watch?v=SUUpvb5YJRY

= |[NCREDIBLE PARTNERSHIPS
for [nfosys

Infosys regularly uses our expertise in video
creation, to craft high quality videos for a
range of different communications.

From pitch videos to videos commemorating
milestones with their clients, we provide
end-to-end solutions, including scripting,
storyboarding, videoshoots and editing.

INfoSys

Navigate your next
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TRANSFORM.
MORE FOR LESS..

INfosys

Mavigate your next

INfoS)S

Navigate your next

Click images to launch videos in browser


https://www.youtube.com/watch?v=T3MXYR_MYks
https://www.youtube.com/watch?v=AmD7Ro0Cs2U
https://www.youtube.com/watch?v=Gj9vcifjX3Y
https://www.youtube.com/watch?v=aBboJNEjIz0
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IGITAL

OUR PASSION FOR ALL THINGS TECH CRAFTS EXPERIENCES ABOVE AND BEYOND

Social Media Management | Media Planning | Digital Campaign Management | Influencer Marketing | f
Search Engine Optimisation | Search Engine Marketing | Online Channel Marketing & Management |

Social Listening & Response Management | Ul/UX Design | Website Development | v

Intranet Design | Web Apps & Portal (:



DIGITAL

It's in the digital dimension today where possibilities really take

flight! And we’re the cyber-pilots you can depend on in this journey
to digital success.

Our innate love of technolgy helps us navigate this space like no
one else can. From Ul/UX to digitial campaign strategies, from AR/
VR to social media solutions, we craft a digital presence that makes
your brand soar above the competition.

We love leveraging our knowledge of the latest trends and digital

Innovations to create captivating experiences and optimizing your
digital footprint.




— \\/EBSITE EXPERIENCE
for The Arty Smarty Project

h'“ Sm.'?!“ %J:H:rx Shop AboutUs Tutorials Collaborate Media~ Contact 8 (Dn ﬁ P
We designed the Ul/UX of the website for The

. . i ]
Arty Smarty Project - a start-up aiming at ‘,I Gw u . ]'u/%
infusing technology into toys and games - to

reﬂect their intrinsic character.

we've picked up some of our best-selling items:tsespecially for you..
o 4 U

Bright, fun colours complemented a easy-
to-comprehend layout to give users a quick,
intuitive and rewarding experience.

DEO8

DIY Aeronca L3 Aircraft Model DIY F-18 Fighter Model DIY Paint Your Own Night Lamp Glug! - Top Drinking Game
$1,999.00 71,999.00 31,499.00 $1,299.00
5 QO 5 QO 5 O Sie

Art

Sarty

PROJ EBT



https://artysmarty.in/

= | FAD GENERATION
for Hilton Goa Resort

This picturesque resort in North Goa, while
doing great business for 1ts rooms, was facing
intense competition in the Fé»B space from
other global brands present in the same area.

7716)/ created distinct dining [Ps, but the trick
was to cut through the clutter, reach the right
audience and convert them into business.

We created a series of robust lead generation
ads and chose to go the extra mile, while
monitoring every lead that came through.
Our campaigns featured a ‘send message’ CTA
which allowed us to ascertain the quality of
leads, ﬁlter out the non-relevant; analyze
customer queries and optimize our campaigns

accordingly.

This also helpcd us kecp track on how many
leads that came in t/ﬂ*ough social media
were converted, allowing us to measure their
actual ROL

Hilton

GOA RESORT




= SOCIAL LAUNCH PAD

for Nuvo, Sheraton Grand Pune

Sheraton Grand, Pune, was launching a
chic, fine dining restaurant and lounge.
Our mandate included pre-launch buzz
and sustenance, while continually evolving
our communication strategy to match the
dynamic and highly competitive F&B space
in Pune.

A few key strategies that worked well for the
brand:

Tagging the Instagram page as a Creator
Account instead of a Business Page,
thereby allowing us to leverage trending
o L‘ O C
music and reel formats.
Artist focused content was pushed out
only via stories or dark ads so that the fine
dining offerings garnered more visibility
than the lounge.
The use of only professionally shot visuals
and not stock il’)chgCS/betclge to keep the
engagement levels high.
C C ) ) (®
No use of creatives, text or logos on the
feed.
Leveraging user generated content at least
O O O N
once a week, along with real visuals of
Nuvo’s glamourous guest list.
C C
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m—— SOCIAL REFRESH
for KAos, 1bis

The Ibis on Richmond Road, Bengaluru has a

stunning rooftop bar.

While they created a separate social media
identity for KA o1, it wasn’t getting the kind
of traction a popular city watering hole
should.

A few strategic steps got the engagement rate
J C C C C

over 5% in just 2-3 months:

Apart from social media management,

we took over the photography mandate
and tied-up with a local photographer
specializing in F&B content for a quarterly

shoot.

Less is more — we limited the number of
feed posts to just 8 to 10 a month.

We changed the page to a Creator Account
and capitalised on trending reels.
Bimonthly contests with fun questions to
keep the buzz alive.

The same social media content was

repurposed on Googlc My Business
which complemented with daily response
management to reviews, kept the page

C C

refreshed and always current.




= D|G|ITAL REVAMP
for Pilates for Wellbeing

Pilates for Wellbeing is the country’s first
Classical Pilates studio, with a very evolved
offering and clientele. While they do have
social media presence, the bulk of their
business comes in through Google Search,

given the niche positioning.

However, their website wasn’t reflective of the
premium positioning and most importantly, it
was not optimized for mobile devices.

Our furst step was to create a clean, visually
appealing, mobile optimised website with
professionally shot visuals and in-depth
content on their offerings. The brand is a
torchbearer of the original movement practice
that is more than a century old, and the
website content reflected this expertise.

The next step was to increase their
discoverability in Bangalore by enhancing
and optimizing their online presence via a
C
robust SEO campaign.
C

PilOTES s

Classical Pilotes for Welloeing Private Limited




GIVE YOUR COMMUNICATION WINGS WITH THE LUXURY OF FINESSE

End-to-end Printing | Printing & Imaging | Menu Production | Table Top Display |
Branding & Display Production | Packaging | Event Space Production |
3D Models & Mockups | Office Interiors Branding | Special Material & Media Collateral |
POS Fabrication | Prototyping | 3D Printing | Gift Procurement & Customization | Paper Bags




Our print production hub is where imagination takes flight on the
wings of paper. We're passionate about bringing your ideas to life
through the art of print, with meticulous care and attention to
detail.

Translating incredible, never-done-before concepts into reality

takes an avid will to experiment, an up-to-date knowledge of
existing technologies and a deep rooted understanding of material.

From a brochure printed on paper imported halfway across the
world to a POS display which melds two painstakingly researched
materials in perfect harmony, we love crafting something new,
something exciting.




s ['rom brochures to magazines, product
manuals, and more, experience a stunning
array of printing tcchniques, mesmerizing
effects, and impeccable finishing. Let your
imagination soar as we tmnsﬁ)rm your ideas
into tangible works of art. Immerse yourself

O o
in vibrant colors, exquisite textures, and
flawless imagery that will leave a lasting
J C
impact on your audience.
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s ['7om wood to cloth, leather, and beyond, we

Z,‘)i'll’lg yOLl a caprwatlng COH(’CUOH O]l menus

adorned with extmordirm;y materials.

Experience the tactile beau ty of embossi ng,
the allure of foiling, and a multitude of
other effects that elevate your menus to a
whole new level Q/“sophistication. Prepare to
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tantalize your guests’ visual and tactile senses

...
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with menus that are true DUOI"‘I\’S Of art.
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s [)iscover a world of possibilities as we
showcase unique and c),/e—catciiii'ig dc’SigﬂS
that will set your products apart. From sleek
and modern to charmingly rustic, our display
solutions are tailored to suit your brand’s

personalini. Tmnsfbrm any smjﬁice into a

captivari ng showcase that attracts attention
and engages customers. Let your products

O O P~
shine with our creative and impactful table

top and shelf displays.




s iscover a world of possibilities as we
showcase unique and eye—catching designs
that will set your products apart. From sleek
and modern to charmingly rustic, our display
solutions are tailored to suit your brand’s
personality. Transform any surface into a
caprivating showcase that attracts attention
and engages customers. Let your products
shine with our creative and impactful table

top and shelf displays.
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s \V/itness the artistry of packaging as we
o o N O C

showcase a diverse range of cartons and
boxes crafted from various materials. From
sturdy cardboard to luxurious finishes, our
packaging dc’signs blend ﬁmctional ity and
aesthetics seamlessly. Experience the power
of packagmg that not only protects but also
captivates. Let your brand make a lasting
impression with our innovative and versatile

packagmg cartons (flﬂd bO,\’c’S.
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Aspiration has been our trusted partner for our creative and design
requirements. They have worked on content creation for our LinkedIn page,
created print and digital assets, including compelling narratives through
videos, keeping the brand’s essence in mind. Their tailored content resonates
with our audience, resulting in an increase in reach and engagement. They
excel in client relationship management, exceeding expectations with their
professionalism and creativity. They have consistently delivered projects on
time and have become an integral part of our team.

Bindu Panicker

Brand & Corporate Communications Manager
TNA Solutions Pvt. Ltd.

CLIENT SPEAK THAT MAKES OUR SPIRITS SOAR

We have been working with Aspiration for over 2 years, and they have
been instrumental in elevating our social media presence. Their creative
strategies, attention to detail, and expertise in the ever-changing social
media landscape have helped us engage our audience effectively. The team
always has a solution-driven approach and the leadership team is always
present to ensure the brand is well taken care off.

Abhishek Chandran

Cluster Director of Marketing and Communications
Hilton Goa Resort & DoubleTree by Hilton Goa - Arpora — Baga

We've had an awesome experience partnering with Aspiration for KA o1!
The results they’ve achieved have been fantastic, and we’re really happy
with their seamless and prompt coordination. But what’s truly stood out

is their incredible content creation. Our Instagram page has undergone

a complete transformation, thanks to their expertise. It looks and feels
amazing now! We genuinely appreciate their creativity and skills. If you’re
looking to up your social media game, we highly recommend Aspiration.
They’ve made a real impact on our brand, and we’re thrilled to be working
with them.

Tulshi Naik

Operations Manager
ibis Bengaluru City Centre

[ wholeheartedly endorse Aspiration as a print supplier of choice. Their top-
nocch quality, unmatched customer service, commitment to sustainability,
and unwavering reliabilicy make them an invaluable partner. I am grateful
for their contributions to my success, and I look forward to continuing our
partnership for years to come.

Midhun S Raj

Procurement Manager
ITC Limited - Foods Division

I have had the pleasure of working with Aspiration Advertising for over

a decade now, utilizing their expertise in design and print across various
organizations. Their enthusiasm, innovation, and effectiveness make them
the go-to choice for design and print. From concepts to execution, they
consistently deliver outstanding results.

Mohammed Haq
Marketing & Digital Manager
RCI

You have your regular account managers, and then you have team
Aspirations. Coming up with innovative solutions, managing cultumlly and
otherwise diverse resources for the best output, pre-empting client needs and
the best part, proactive and does not usually forget. Could not ask for more
when juxtaposed with the present corporate world. Especially when the
aesthetic output is right there.

Dibyajyoti Chaudhuri
Cluster Head - Marketing and Communications
Peerless Hotels Ltd.




Aration

COME, SOAR WITH US. CONTACT US ANY WAY YOU'D LIKE.

©@®O M@

www.aspiration.in
soar@aspiration.in

+91 99100 27882



www.aspiration.in
https://www.instagram.com/aspirationadvertising/
https://www.facebook.com/p/Aspiration-Advertising-Pvt-Ltd-100077410254550/
https://www.youtube.com/@aspidesign
https://www.linkedin.com/company/aspirationadvertising/

